
Good quality 

Best location 

Affordable price 

Budget Boutique Accommodation 

     anotel 
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The Opportunity 

18-40 years old 

Urban (Europe, Russia) 

Middle manager 

Single 

Brand conscious  

Outgoing Weekend traveler 

Open minded  

University degree 

Adventurous 
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The Situation 

Greater Moscow 
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The Solution 
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Maximum 

Minimum 

Online Reservation System  

Social Travel Network 

NETWORK 

anotel Concept 
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The Bridge 

 WEB PAGE 

SOCIAL 
NETWORK 

5 

 BLOG 

 PROMO 

PEOPLE READERS EXPERIENCE 

Our guests leave Nanotel talking 

about their  experience on… 

Advertising on… 

Branding, Co-Branding and More 

Branding… 
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The Partnership Model 

Nordic Hotel Chain Russian Strategic Investor(s) 

Real Estate Developer Outsourced services 

Funding , Brand & Connections  Hotel Concept  

Real Estate Renovation Security, maintenance, cleaning  
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 The Roll-out 

LTM 2Q3Y 

 

 
Sales 

USD 17.3m 

 

 
EBITDA 

USD 3.0m 

 

 

Hotel 1 Hotel 2 

Hotel 3 Hotel 4 Hotel 5 

P&L Summary 
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The Funding 

Round 1 

USD 2.1m 

Round 2 

USD 2.2m 

Cash Flow Summary 
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The Team 
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The Summary 

1. Demonstrated market need for budget quality hotels 

 

2. New hotel concept for a net generation urban traveler 

 

3. Innovate operational model 

 

 

 
$ 1.5 mln $ 8.2 mln 

5.5x money 

Do not miss the opportunity to enter the Russian hotel business: 

2.5 years 
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 Appendix 1  
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Appendix 2 


